Sandra Nutley et al. (2007) identified five key mechanisms that underpin research use
interventions. The mechanisms complement each other and should be aligned, i.e. any of
these strategies will be stronger when executed in a joint approach. Furthermore, "evidence
suggests...that the key to getting research used, especially by practitioners, is to identify
those barriers and enablers to research use that exist within the local context, and to target
these in developing any research use strategy" (p. 151).
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feedback
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Funding
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“Overall, we have
mixed and often
limited evidence
about whether
reinforcement and
incentive
strategies are
successful in

Remember:
‘reinforcers’ can be
both positive and
negative; however,
positive reinforcers
are more likely to

●
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Reminders
Writing the
desired
behaviour (e.g.
use of research)
into job
descriptions

improving the use
of research. Some
promising
approaches have
been tried, but
more evaluations
are needed before
we can be clear
about effective
ways forward” (p.
149-150).

get uptake and
action.
Financial incentives
are often initially
successful and do
not necessarily last
over time. They also
require careful
design.

